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ABSTRACT

The purposes of this research were to study problems, need of marketing
assistances and set up developing activities to enable marketing management to the textile
group Banmuanghom Moo 5. Kaengsopa Sub - district, Wangthong District, Phitsanulok
Province. The study was done by field work research.

The populations were 54 professional textile members. Datas were collected by
the researcher from documents and research works. Field work datas were collected from
observing, interviewing and focus group seminar. The datas were analized by percents, K
and O

The study found that:

1. The aged 36 — 40 year old members, finished junior secondary school.
They were more than 6 year experienced in textile. The group members had strong
intention for data sharing, producing planning, marketing and delivering. They were well
co — operation in knowledge sharing and responsibility.

2. They had problems and obslacles in marketing of products, prices,
delivering and marketing boost. Needs for developing knowledge about marketing, they

needed 4 improvements : product development, price setting, product delivering and



marketing support. These needs could be supported by being trained from well knowledged
trainers.

3. Following up the participants after training, found that the trainess gained
more knowiledge. They enable to convéy their training knowledge to achieve in all their

needs.



